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The program supported our school improvement goals of “increased family 
involvement” and “higher attendance rate” by making it easier for both families and 
teachers to communicate with each other, and catching poor student performance 
before midterm, giving students a better chance of being successful, and therefore 
making them more likely to attend school.  
 
All of the notes were received with great enthusiasm.  The families loved to get the 
Good News Notes, and we also received comments of appreciation from parents 
who received the Student Performance Notes.  The teachers/staff appreciated any 
positive feedback they got from families as well.  I believe that the longer we use 
these notes, the more communication between school and home will increase, 
because both parties will realize how good it feels to give and receive positive 
comments. 
 
Parents have told me that the Parent Involvement page of the principal’s newsletter 
is the first page they read of every issue to see what’s going on for parents or to get 
a tip on how they can help their children.  We also included a hotline phone number 
where parents could call and leave anonymous questions or comments.  The 
questions/comments, along with the school’s responses, are printed in the next 
issue. 
 
The three note cards were designed by our district graphics department, copied and 
printed by our district duplicating department, and postage was paid by the building 
budget.  It is quite easy to implement this program if other schools have the same 
support for copying, printing, and mailing materials.  If other schools do not have the 
same building or district support, they could probably get the copying and printing 
donated by local businesses.  A parent group could help support the postage 
expense. 
 
 
 
 
Jill Bjorkland, Action Team Chair 
(651) 552-5566 
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